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EuroE15 Division
Currently the largest publisher of 
economic and professional titles 
in the Czech Republic. The E15 
daily has been one of the most 
highly respected opinion media 
since 2007. Together with the 
E15.cz website, it is a compre-
hensive and up-to-date source 
of news on domestic and global 
economics, politics, business and 
finance. The E15 daily is distri-
buted to stands free of charge, 
and has also been on sale at 
other selected locations since 
autumn 2010. Once a month, 
the daily is published with the 
lifestyle magazine ZEN and with 
professional supplements Právo 
& Byznys (Law & Business)  
and real–Immo. 
In 2012, the Euro E15 econo-
mic division was joined by 
EuroWeekly, the biggest selling 
weekly focusing on business 
and economics. 
Other professional publications 
include Strategie (Strategy), a 
monthly on media, advertising 
and marketing communication, 
the monthly Profit and the eco-
nomic weekly, E15 Weekly, which 
is published in English.
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Euro Weekly is the biggest selling magazine 
focusing on business and businessmen in the 
Czech Republic. Thousands of professionals 
in the category Decision Makers and Opinion 
Makers, who decide on the prosperity of the 
Czech Republic, investments worth hundreds 
of millions and millions of jobs, have been 
subscribing to this magazine every week 
since 1998. For these readers, Euro Weekly is 
the only specialized B2B type weekly on the 
domestic market.

Euro Weekly examines processes inside 
companies and the plans of their owners and 
managers in an investigative manner. These 
decision-making processes are then captured 
in almost real time and on the basis of 
exclusive information.

Euro Weekly is the media partner of many 
prestigious projects in the fields of culture, 
sport and business, as well as engaging in 
charity events. To name but a few, there is its 
partnership with the International Film Festival 
in Karlovy Vary, and the announcement of the 
Entrepreneur of the Year and Bank of the Year 
competition.

Euro Weekly is also available to readers in a 
version for tablets in electronic distribution, 
which is even available a day before it hits the 
stands.

... IT’S GOOD TO KNOW
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The E15 daily has been one of the most highly 
respected opinion media in the Czech Republic 
since 2007. Together with the E15.cz website, 
it is a comprehensive and up-to-date source 
of news on domestic and global economics, 
politics, business and finance. It provides this 
information in the ever more popular format of a 
compact full-colour paper with 16 to 40 pages. 
Twice a week, the E15 daily is supplemented by 
thematic special issues. These special issues 
are predominantly devoted to B2B topics. This 
year, twenty special issues will be published 
focusing on the Czech Republic’s main export 
destinations.

Controlled distribution is a very effective 
tool in terms of print media for the delivery 
of information and of course advertising to 
a specific group of readers. The E15 daily is 
distributed free of charge to stands in locations 
carefully selected by us in Brno, Ostrava, 
Olomouc and Prague. You will also find the E15 
daily for sale at selected points of sale. Through 
this combination of free circulation and sales, we 
are able to satisfy even those readers who don’t 
often find themselves near existing distribution 
points. 
The E15.cz economic website is available for 
iPad, iPhone, mobile devices with the Android 
operating system, Kindle readers, Windows 
Phone 7 and Windows 8. The E15 daily can 
also be delivered free to your e-mail, a day in 
advance, in a PDF version.

15 MINuTES FOR ECONOMICS & BuSINESS
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ZEN magazine is a stylish monthly that is 
published with the E15 daily.
ZEN. Three letters that symbolise a feeling 
of perfection and exceptionality. Harmony of 
mind and body. ZEN is style. And style is in 
everything we do. In shopping, food, sport, 
travel...

ZEN is playful, discovering beauty, passion 
and joy. It’s readers don’t just want another 
fashion magazine. They want something new. 
They want more than perfectly retouched 
photographs. They want articles that don’t 
write about things they’ve read hundreds of 
times before.
ZEN readers are elite. They are recruited 
from the ranks of managers, entrepreneurs, 
corporate employees, people from the media, 
university students. We don’t underestimate 
their intelligence, we respect them. And that’s 
why we don’t want ZEN to be just another 
magazine for them, we want it to be a good 
friend.

ZEN is also published in Russian. Distribution 
of the Russian version of ZEN in the Czech 
Republic: CSA, Aeroflot. Luxury hotels and 
stores in Prague and Karlovy Vary. Travel 
agencies. Czech-Russian Chamber of 
Commerce. Cultural centres. In Russia: Public 
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LIFE IS WONDERFuL. AND YOu KNOW IT.
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Real-immo is the real estate magazine of 
professionals, which brings its readers current 
offers on the real estate market.

Real-immo is unique and the most effective 
source of contacts for people interested 
in buying or selling real estate property. 
Through the magazine you will discover 
true professionals in the fields of real estate, 
construction and finance.
 
Real-immo is unique in its philosophy and 
concept, by which it retains first place in 
popularity among its readers.

THE REAL ESTATE MAGAZINE OF PROFESSIONALS

EURO E15D I V I S I O N
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PrÁVo & BYZNYS (Law & Business) is 
the first magazine on the Czech market to 
provide information about events in the 
legal community, and about the economic 
situation and people in this field. Published 
as a separate supplement with the E15 daily. 
Its content reflects current events in the 
field of business and law. Regular columns 
include:

•  profile of a personality
•  case of the month
•  law outside the CZECH REPuBLIC
•  society news
•  personnel changes

PrÁVo & BYZNYS readers are:
•  lawyers, notaries, executors, judges, 

public prosecutors
•  top corporate management
•  legal departments of major companies
•  tax advisors, auditors, court experts 

and official receivers

A MAGAZINE FOR THE LEGAL COMMuNITY 
AND TOP MANAGEMENT

E U R O  E 1 5 DIVISI-
ON
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A news weekly with an emphasis on economics, 
business and capital markets. Currently the only 
weekly in the Czech Republic published in English. 
The content is prepared in cooperation with 
affiliated titles - E15 daily and Euro Weekly. The 
best of both titles is supplemented by interesting 
and carefully selected articles from the Euro E15 
division with regard to the target group. 

reader profile:
•  English speaking managers and professionals 
•  employees of embassies and consulates, 

chambers of commerce, regional offices and other 
Eu institutions 

•  women and men aged from 25 to 55
•  people with above average incomes
•  residents of large cities

THE BEST OF E15 & EuRO EVERY WEEK
A MAGAZINE FOR THE LEGAL COMMuNITY 
AND TOP MANAGEMENT
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PRofit is the oldest economic magazine in the 
Czech Republic, published since 1990. It offers a 
main topic and interview of the month, with an 
emphasis on service and practical information for 
entrepreneurs, managers and business owners. 
Other sections emphasize the business knowledge 
of interesting entrepreneurs and it runs a unique 
series on Czech companies called Success Story. By 
sharing experience and market practice, it stands 
out from other economic titles.
In January 2014, Profit expanded with topics from 
the professional monthly obchod & fiNaNcE 
(Business & Finance), with which it joined.

basic target group:
•  entrepreneurs, company executives and owners of 

small and medium-sized companies
•  managers and middle management of major 

companies in the Czech Republic
•  men and women aged 25-50, upper and upper 

middle socio-economic class AB.

Regular columns include:
•  interview with an expert, politician or 

representative of a selected professional group
•  topic – analysis of an interesting or current issue
•  Success Story – a series presenting successful 

and interesting small and medium-sized Czech 
companies

•  through the eyes of an entrepreneur – events 
of the month from the perspective of a chosen 
entrepreneur

•  Restart – the personal stories of entrepreneurs that 
stumbled but managed to get back on their feet
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A MONTHLY FOR BuSINESS AND FINANCE
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Respondents agree that it has tradition, influence, 
quality and a good professional reputation. It is 
a publication that sets the trend in its field and 
brings an analytical view of the issue of marketing 
communication, advertising and events in the 
media. In general, readers trust Strategie. Strategie 
is characterised as a comprehensive title that 
provides orientation and education in the field. It is 
indispensable for people in the field. 
Strategie provides regular information on events 
in company marketing. It writes about new 
campaigns and activities on TV, in the press, out 
of home media, radio and on the internet, in sales 
promotion and 3D advertising, direct marketing, 
management/organisation of exhibitions and public 
relations. It provides overviews of TV ratings, the 
volume and composition of advertising on TV or 
advertising in print titles. It also looks at new media, 
TV production and post-production, graphic, 
design and printing services, sign making and other 
fields of marketing.

Strategie readers are:
•  marketing specialists at large and medium-sized 

companies
•  owners and employees of media, advertising 

and other marketing agencies
•  advertisers
•  advertising producers and creators
•  people in the media 

A MONTHLY ABOuT ADVERTISING, MEDIA  
AND MARKETING COMMuNICATION


