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Zen Magazine is a new stylish periodical. From October 2010 you can 

find it in distribution network of economic daily Mladá fronta E15. 

ZEN. Three letters that symbolize a feeling of perfection and 

uniqueness. It is harmony of body and soul. 

ZEN means style. Style is in everything we do. In shopping, food, 

sport, travelling, and more. ZEN plays, reveals beauty, passion and 

delight. ZEN´s readers don´t want just another fashion magazine. 

They desire something brand new. More than perfect faking photos. 

They want to read articles about something different, not about the 

same topics they have been reading several times for ages. 

ZEN´s readers are elite. They are managers, businessmen, corporate 

employees, people working in media and university students. We 

don´t underrate their intelligence. We respect them. And that is 

why we want ZEN to be not only a magazine, but rather their good 

friend. Friend, who knows where to buy a tie, where to get some bio 

cosmetics, where to go for a brazil dinner, why to read the latest 

book by Murakami, which application to download into their iPhones 

and why to go to Munich for a weekend. 

„ZEN:  Life is beautiful. And you know that.“





ZEN MOMENT:  author´s column 

INTERVIEW:  with a prime businessman about how they spend  

their free time 

WORLD IN A PICTURE: trends of brands in fashion photos 

WALKER: the best shopping tips in Prague and in other cities 

SATURDAY NIGHT FEVER: restaurants, bars and clubs you can’t miss 

DESIGN PLANET: introduces the most beautiful pieces  

of commercial art 

GET AWAY FROM THE CITY WITH TOMÁŠ HANÁK: about life 

out of Prague and mix of city rhythm and country lifestyle 

ZENSHOP: section in the magazine where we offer a limited product 

edition exclusively for ZEN´s readers 

MUZIX: a page about music and everything connected 

I EAT, I AM: a gastronomy page about buying food, cooking  

and dining art 

CITI ZEN: portraits of successful E15´s readers, who introduce  

their favourite places 

TECHNOPOLIS: page about cars, technology and gadgets  

we dream about

Selection from ZEN pages





Anastazie Harris, a Czech-English journalist who has been managing 

lots of lifestyle magazines since the nineties. 

Bára Prášilová, a photographer, laureate of Czech grand Design.  

Jan Müller, an editor of ten-years’ experience in Lidové noviny daily. 

Tomáš Hanák, an actor who became famous for his feature stories. 

Petra Gümplová, an essayist and political sciences professor in 

Frankfurt university  

And many more interesting authors. 

 

ZEN is more than a lifestyle magazine. If you have fifteen minutes for 

economic daily E15, you will read seventy pages of magazine ZEN you 

will read all month. ZEN is not a snobbish magazine pretending that its 

readers buy diamonds every week. ZEN is for readers who want to see a 

survey of what Prague and other cities can offer them. They want to 

know where there is a new boutique, where meals taste great and where 

to go to the best parties, who is just introducing a new collection, 

how successful people live, etc.

WHO MAKES ZEN FOR YOU:







PUBLISHING SCHEME

	 Issue date	 Ad close
January/February 2012	 13th February 2012	 31st January 2012
March 2012  	  12th March 2012	 28th February 2012
April 2012	 16th April 20112	 3rd April 2012
May 2012	 14th May 2012	 1st May 2012
June 2012	 11th June 2012	 29th June 2012
July/August 2012	 16th July 2012	 3rd July 2012
September 2012	  17th September 2012	 4th September 2012
October 2012	 15th October 2012	 2nd October 2012
November 2012	 12th November 2012 	 30th October 2012
December 2012	  10th December 2012	  27th November 2012

Business conditions 
find out on 

www.MF.cz

Size: 210 x 270 mm 
Number of pages: 64 +4  
Print run: 50 000 copies 

Cover + paper 135 g, coated paper, dispersive matt varnish 
Binding V1

SPECIFICATIONS





2nd cover page	 CZK 160 000
3rd cover page	 CZK 160 000
4th cover page	 CZK 180 000

Advertising page	 CZK 130 000 
Advertising double page	 CZK 221 000
Central Page	 CZK 114 000
 

1/2 page	 CZK 74 000
1/3 page	 CZK 54 000
1/4 page	 CZK 40 000
1/4 page	 CZK 44 000
ZEN tip	 CZK 28 000

Premium pay, discounts and others are under conditions of the up-to-date media 
kit of the economic daily E15. For Detailed information see www.e15.cz

Advertising proportions

CENY INZERCE

420 x 270 mm 
(bleed)

210 x 270 mm 
(bleed)

101 x 270 mm 
(bleed)

1/12/1 1/2

210 x 130 mm 
(bleed)

1/2

82,5 x 128 mm  
(trim)

210 x 89 mm 
(bleed)

83 x 112,5 mm
(trim)

1/3 1/4

210 x 66 mm 
(bleed)

podval
1/4

Central 
Page

36 x 66 mm
(trim)

tip zenu





TECHNICAL SPECIFICATIONS
Advertisements for magazines of the publishing house Mladá 
fronta are accepted in electronic form only. The documents 
must always be accompanied by a colour proof copy (chemical 
or digital), or a printout from a colour printer. If the colour 
proof copy is not submitted, the publisher shall not be liable 
for colour mismatches of the printed advertisement. In case 
of absence of the proof copy or at least the printout, we 
cannot guarantee correct form of the printed advertisement. 
 
FINALIZED DOCUMENTS READY FOR PRINTING 
PDF documents must be created by the program Acrobat 
Distiller from a composite (not pre-separated) postscript file 
set for maximum printing quality – inserted bitmap images in 
resolution of 300 dpi at the minimum, without compression or 
downsampling. In the document, fonts must be inserted by a 
postscript driver (or converted into curves) and all used colours 
must be in the CMYK mode. PDF files generated directly by 
DTP applications cannot be used. Detailed description of the 
settings can be found at http://www.mf.cz/podklady.html. 
 
ILLUSTRATOR EPS documents (Encapsulated PostScript) 
must contain only colours in the CMYK mode and all 
used fonts must be converted into curves. The document 
must be saved with a preview in TIFF format (8bit). 
 
BITMAP IMAGES – TIFF, PHOTOSHOP EPS, JPG 
Bitmap documents must be saved in the CMYK colour mode 
(in case of RGB the publisher shall not be liable for colour 
mismatches of the advertisement), in resolution of 300 dpi 
at the minimum; if fonts are used, especially in smaller sizes, 
resolution of 600 dpi at the minimum is recommended. 
TIFF files can be saved only with LZW compression or 
without compression. Black and white advertisements can 
be saved in the gray-scale mode, line blocks can be saved in 
bitmap (1bit) mode in resolution of 600 dpi at the minimum. 
EPS files must be saved as single files, without compression, 
in binary mode if possible. JPG files must be saved in 
maximum quality, i.e. with the lowest possible compression. 
5 mm for cropping must be added to bleed advertisements; 
titles with V2 binding must have a bleed in the spine as 
well. When submitting any advertisements, crop marks 
must be placed directly on the required actual format of the 
advertisement (this also applies to atypical advertisements). 
In case of V2 binding, the second and third cover page and 
the first and last inside page must take into account reduction 
of the page width by 4 mm from the spine; this distance 

is necessary for gluing of the inside pages into the cover. 
In case of double-page spreads (2/1), each page must 
be submitted as a separate document, except for the 
front double-page spread in magazines with V1 binding. 

DOCUMENTS PROCESSED IN OUR STUDIO
We prepare advertisements for our clients only 
upon previous agreement. In such case, source 
documents must be submitted to our studio at least 
5 working days before the advertising closing date. 
 
SOURCE DOCUMENTS
All texts must be submitted exclusively in the electronic 
form in .RTF, or possibly .DOC (Microsoft Word) format 
for Windows or MacOS. It is assumed that the submitted 
texts are complete, correct and without mistakes or typos. 
Images and graphics are subject to the same technical 
requirements as finalized documents. CDR files (Corel Draw) 
can be accepted only upon agreement with our studio, and they 
are subject to the same requirements as Illustrator EPS files. 
If the use of specific font is required, this font needs to 
be submitted with the source documents (format Type1, 
or possibly TrueType for Windows). Advertisement 
order must be submitted together with a draft of 
advertisement layout, or possibly a preview in electronic 
form (for example, JPG, TIFF, PDF or in any other 
common electronic format for Windows or MacOS). 
In case of rather complex retouching or electronic 
photomontages, customers may be charged additional 
costs, the amount of which shall be specified in advance. 
 
SUBMITTING OF SOURCE DOCUMENTS
EMAIL Documents up to the total size of 10 MB may be 
sent via email. The attachments should be compressed 
in ZIP format (for example by WinZip) or by StuffIt 
programme as a protection against data corruption. Name 
the files with the name of the advertisement/product, and 
possibly also with the name and issue of the magazine it 
is intended for. State the same in the email’s subject line. 
 
MEDIA
Source documents for advertisements can be submitted 
on CD-R/CD-RW media with capacity up to 700 MB. 
The advertiser shall be fully liable for correctness and 
flawlessness of the submitted source documents as well as 
of the advertisement content.



Contacts

PUBLISHER: 
Mladá fronta a.s.

Mezi Vodami 1952/9
143 00 Praha 4 – Modřany

Czech republic, EU
Reception: +420 225 276 111

www.mf.cz
 

David Hurta
Chief Executive

Telephone: +420 225 347 448
E-mail: hurta@mf.cz

Tomáš Skřivánek
Director of division E15

Telephone: +420 225 347 290
E-mail: skrivanek@mf.cz

 
EDITOR’S OFFICE: 

Jan Müller
Chief Editor

Telephone: +420 225 276 391
Mobile: +420 724 561 813

E-mail: mullerj@mf.cz

SALES: 
Mladá fronta a.s. 
Pod Kotlářkou 3

150 00 Praha 5 – Košíře

 David Korn
Sales Director

Telephone: +420 225 347 250
Mobile: +420 725 729 877

E-mail: korn@mf.cz

Markéta Herianová
Sales Manager

Telephone: +420 225 276 282
Mobile: +420 725 512 023

Fax: +420 225 276 333
E-mail: herianova@mf.cz

Olga Houzarová
Advertising material, invoicing
Telephone: +420 225 276 373

Mobile: +420 736 752 707
E-mail: houzarova@mf.cz 

Marketing
Blanka Španningerová

Brand Manager
Telephone: +420 225 347 419

Mobile: +420 724 318 482
E-mail: spanningerova@mf.cz


